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AG Fitch Secures Transformational Changes to
Instagram and Facebook

Big Tech has been conducting a social experiment on our
children’s developing brains by making platforms that were

‘ ‘ purposefully addictive and preyed on children’s greatest
vulnerabilities. A generation of children have suffered, but
with this settlement we spark transformational changes to
protect children from harm. Meta is setting a new standard
here for the way children engage with social media, and we
will seek to hold other platforms accountable to it.
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(Jackson, Mississippi) Today, Attorney General Lynn Fitch announced a landmark
$17.1-billion multistate settlement with Meta Platforms, Inc.—one of the largest state
consumer protection settlements in history outside the Big Tobacco settlements of the
1990s and the biggest with Big Tech. Mississippi will get $188,977,258 over 10 years,
or $270,426,814.55 over 10 years if other platforms agree to comparable

changes. More importantly, the settlement requires groundbreaking changes to
Facebook and Instagram to fundamentally change the way children engage online and
protect them from the harms to their mental wellbeing and physical safety.

“Big Tech has been conducting a social experiment on our children’s developing brains
by making platforms that were purposefully addictive and preyed on children’s greatest
vulnerabilities,” said Attorney General Lynn Fitch. “A generation of children have
suffered, but with this settlement we spark transformational changes to protect children
from harm. Meta is setting a new standard here for the way children engage with social
media, and we will seek to hold other platforms accountable to it.”

The settlement requires Meta to implement a series of safety features on Instagram and
Facebook, including:

e Hard cap daily time limits and “Productive Pauses” for children: for its two
platforms, Instagram and Facebook, a combined two-hour daily time limit with
mandatory pauses after 15 minutes of continuous use and again at 60 and 90 minutes to
interrupt endless scrolling.

e “Nighttime blocks” restricting children’s access from 12:00 a.m. to 6:00 a.m. and
disabling nighttime notifications from 10:00 p.m. to 7:00 a.m.

e Limited school-time access for children, eliminating push notifications on weekdays
from 8:00 a.m. to 3:00 p.m. from August 15 to June 15 each year.

e Robust age assurance measures to more effectively verify the age of young users.

e Safer, age-appropriate content controls, including stronger safeguards against
bullying, content promoting eating disorders, and content related to suicide and self-
harm.

e Stronger, more user-friendly parental controls.

e Limits on social comparison features, including beauty filters and visible “like”
counts, that have been linked to poor mental health outcomes in children and teens.

e Both the implementation and efficacy of the features will be regularly assessed by an
independent auditor and the settling states.

These are groundbreaking changes to Instagram and Facebook and more significant
and comprehensive than previously ordered by any court. And perhaps most
importantly, this settlement represents a down payment toward an industry-wide social
media experience that allows kids to connect in a healthy way. If platforms like




Snapchat, TikTok, and YouTube adopt comparable terms, Meta agrees to drop the daily
time limit to 60 minutes and the nighttime block will extend to 10:00 p.m. to 7:00 a.m.

The agreement resolves claims by 47 States and D.C., Puerto Rico, American Samoa,
and the Northern Mariana Islands that the company designed Instagram with addictive
features, knowingly exposed young users to serious mental harms, and intentionally
misled the public about the safety of its platforms, among other things. Beginning in
2021, nearly every attorney general in the country cooperated to investigate the social
media industry for designing and promoting platforms to children and teens despite
known harms. A bipartisan, nationwide investigation found that Meta designed
Instagram’s features to addict children while internally documenting the resulting
mental health harms and failing to warn parents. On October 24, 2023, Attorney
General Fitch filed a lawsuit against Meta and, on the same day, seven other states filed
parallel state complaints and 34 Attorneys General filed two federal complaints. This
settlement resolves those cases and claims by the other settling states and

territories. On October 8, 2024, Attorney General Fitch filed a similar suit against
TikTok. That action and other investigations continue.

In addition to Attorney General Fitch, the attorneys general of Alabama, Alaska,
American Samoa, Arizona, Arkansas, California, Colorado, Connecticut, Delaware,
District of Columbia, Georgia, Hawaii, Idaho, Illinois, Indiana, lowa, Kansas,
Kentucky, Louisiana, Maine, Maryland, Massachusetts, Michigan, Minnesota,
Missouri, Montana, Nebraska, Nevada, New Hampshire, New Jersey, New York, North
Carolina, North Dakota, Northern Mariana Islands, Ohio, Oklahoma, Oregon,
Pennsylvania, Puerto Rico, Rhode Island, South Carolina, South Dakota, Tennessee,
Utah, Vermont, Virginia, Washington, West Virginia, Wisconsin, and Wyoming joined
the settlement.

HiHH

Media Contact
MaryAsa Lee

00000

MS Attorney General's Office | 550 High Street Suite 1200 | Jackson, MS 39201 US

Unsubscribe | Update Profile | Constant Contact Data Notice

o Constant
Contact

Try email marketing for free today!


https://attorneygenerallynnfitch.com/2023/10/24/ag-fitch-joins-coalition-of-42-ags-in-filing-suit-against-meta-for-harming-youth-mental-health-through-its-social-media-platforms-october-24-2023/
https://attorneygenerallynnfitch.com/2024/10/08/ag-fitch-sues-tiktok-for-targeting-children-with-its-addiction-machine-october-8-2024/
https://attorneygenerallynnfitch.com/2024/10/08/ag-fitch-sues-tiktok-for-targeting-children-with-its-addiction-machine-october-8-2024/
mailto:MaryAsa.Lee@ago.ms.gov
https://www.facebook.com/lynnfitchag/
https://www.facebook.com/lynnfitchag/
https://twitter.com/LynnFitchAG
https://twitter.com/LynnFitchAG
https://www.instagram.com/lynnfitchag/
https://www.instagram.com/lynnfitchag/
https://www.linkedin.com/company/ms-attorney-general/
https://www.linkedin.com/company/ms-attorney-general/
https://www.youtube.com/channel/UCQrSWmj7K84XHMifSUo4Lmg
https://www.youtube.com/channel/UCQrSWmj7K84XHMifSUo4Lmg
https://www.constantcontact.com/legal/customer-contact-data-notice
https://www.constantcontact.com/landing1/vr/home?cc=nge&utm_campaign=nge&rmc=VF21_CPE&utm_medium=VF21_CPE&utm_source=viral&pn=ROVING&nav=6b64a8ad-3045-41fe-841d-893e5094accb
https://www.constantcontact.com/landing1/vr/home?cc=nge&utm_campaign=nge&rmc=VF21_CPE&utm_medium=VF21_CPE&utm_source=viral&pn=ROVING&nav=6b64a8ad-3045-41fe-841d-893e5094accb

